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COMMERCIAL OPPORTUNITIES

“Looking forward to taking part in all the Banks an'%
against our rivals at great venues and have the cha §

\

Brokers events. It's great to compete
.win superb prizes” — Tullet Prebon

“We have really enjoyed the Banks and Brokers golf : shampionships — they are
great events and very well organised”  — Tradition UK

“The very first Grand Prix event in March was fanta  stic an
the next one” — BGC Partners |
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Banks and Brokers

Banks and Brokers provide sporting competition and high level networking opportunities
for those working in The City and The UK'’s financial munity.

Banks and Brokers events are open to all Banks, Broking Hol :
Investment Companies, Credit Analysts, Hedge Funds, Financial%
other individuals and organisations operating in the financial services'secior.

Building Societies,

The incentives to teams taking part in the events include:

o The chance to become the best team in the banking and broking sector
o An opportunity to compete against friends, colleagues and rival banks and brokers
o Networking and the opportunity to entertain important staff and clients

o A fun and exciting time away from the office with the chance to qualify for Grand

Finals and win great prizes
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Banks and Brokers Clients

ALLIANCE & LEICESTER
BARCLAYS INVESTMENTS
BARCLAYS CAPITAL
BLUECREST

CANTOR FITZGERALD
CHEVIOT

CITIGROUP

C. HOARE & CO
COUTTS & CO

CREDIT SUISSE
CURZON GLOBAL
DELOITTE MNC
DEUTSCHE BANK

GNI TOUCH

NEW EDGE GROUP

ST JAMES'S PLACE

HAIBUN PARTNERS
HSBC
JP MORGAN ™\
LLOYD'STSB
MF GLOBAL \
MORGAN STANLEY ©
R.P. MARTIN BROKERS"
MELLON

MERRILL LYNCH

ROYAL BANK OF SCOTLAND
RABOBANK

TRADITION

ICAP

BGC PARTNERS

TULLETT PREBON

UBS
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Access to a Unique Audience

Predominately males aged 25-45
(family oriented)

Key decision makers (Bankers and
Brokers)

High net-worth individuals with
significant levels of disposable
income

Average annual income circa:
£250,000 with a number of clients
earning 1.5 — 3million annually

Client base has a combined
annual income of £100 million and
a combined asset base of £1
billion

Mainly living in London and the
southeast

Lifestyle and spending habits include:

Bars an
Jewellery (\We
Gambling and s betting

Sports (Golf, Foott ugby,
Tennis, Cricket, Sailir

Hotels & Resorts
Entertaining friends and clients

Premium brands (cars and other
luxury items)

Fashion and accessories

Financial, property and other
investments

Electronics (Gadgets)

estaurants
‘ es)
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2009 Commercial Benefits

The Banks and Brokers Championship events epitomise the real value of sport as a
way of communicating key brand values in an uncluttered market

Due to the tremendous success of the 2006, 2007 and 2088 events, there is a long-
term strategy in place to develop the Banks and Brokers portf@lio of events.
Accomplish Management Ltd are able to discuss a 1 or 2-year nd tailor a
commercial package, which meets specific brand and price requir
to support single or multiple events

The key commercial benefits include:

— Access to a highly affluent target audience (AB1's)

— Increased brand awareness

— The ability to generate new and repeat business and nurture existing relationships
— Sampling and product placement opportunities

— Data capture

— Branding: banners, flags and displays

— Media exposure and positive public relations

— Corporate hospitality
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The Banks and Brokers
Football Championship

Two 7-week long events in Spring (March/April)
and Autumn (Oct/Nov)

Results and l|eague tables available at:
www.banksandbrokersfootball.com

@ BARCLAYS

12 teams (2 leagues of 6 teams) compete for
some superb prizes and the chance to win The
Banks and Brokers Football Championship
trophy

The league games all take place on Tuesday
evenings from 7 — 9pm at Play On Sports,
Canary Wharf

5321 2) CE15) 1o 5 & | cotball Championship
www.banksandbrokersfootball.com




2008 Football Championship Sponsors
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ST, JAMES’S PLACE

WEALTH MANAGEMENT

HAIBUN

FARTHNERS LILI

When Saturday Comes

St James's Place Wealth Management

Giles Harwood is a Senior Partner of the St
He has over 19 years' experience in financial p
pensions and investment, as well as a broad-baseth
the right financial base to meet their personal objecti\

ames's Place Partnership, based in London.
ning and offers specialist expertise in
ability in helping people to create

There is no cost or obligation attached to attending an info
assess the quality of advice on offer and he can provide som
in which your financial outlook could be significantly improved.

eting where you can
al indication of the areas

Haibun

Haibun Partners was created specifically to act as a research vehicle into'sophisticated
investments and tax planning. This research is achieved by continually expanding
relationships with appropriate professionals. Formed in 2005 by advisers experienced
dealing with sophisticated and high net worth investors, Haibun's main focuses of business
are:

*Tax planning

*Bespoke investment planning

*Advising on offshore pensions

*Most other aspects of financial planning are referred to suitably experienced 3rd parties
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2009 Sponsorship Packages

Key packages available include:

— Title Sponsorship
— Support Sponsorship

— Sponsorship of the “leading goal scorer
competition”

Benefits include:

— Brand exposure to over 28,000 people

— Product demonstrations, sampling, displays
— Internal venue branding

— Datacapture (access to database)

— Corporate identity on all printed materials:
flyers, posters, press releases

— Positive PR
— Opportunity to enter teams

— Corporate identity (logo, copy and
hyperlinks) on
www.banksandbrokersfootball.com



2009 Title Sponsorship

Exclusive naming rights. The event will be known as “The Banks and Brokers Football Championship
In association with (sponsors name)”

The title sponsors corporate identity will headline on all marketing materials such as:

Posters and flyers

Email and directly mailed invitations

Participants joining instructions

(www.banksandbrokersfootball.com) - logo, editorial copy and hyperlink to feature on the website

An agreed amount of internal branding (e.g. Pop-up banners) will be permitted at Play On Sports
(branding to be supplied by the title sponsor)

Additional branding and awareness generated via any extra event information which may be produced
such as magazine and newspaper editorials and any specific event advertising

Positive public relations. The opportunity to present prizes to the winners of each championship

One complimentary team to take part in each event

Access to 1 copy of the (opt-in) database of event participants



www.BanksandBrokersFootball.com



Accomplish- Management Ltd

Banks and Brokers is owned and managed by Accomplish Management
Ltd. In addition to its core business of marketing and promotions,
Accomplish Management offers an integrated business solution across
a whole range of disciplines including hospitality, event management,
sponsorship, property investments, design and incentive programmes

Banks and Brokers helps raise funds for Star 4 Africa. Star 4 Africa’s
objectives are to:

— Help provide education to underprivileged children in Africa

— Support and cooperate with persons and groups already
engaged in similar activities

— Help provide opportunities to individuals living outside Africa who
wish to participate in charitable activities within Africa.

— Address, whenever possible, other issues affecting life such as
health care, socio- economic aspects and women's issues.

To discuss a bespoke package to suit your specific brand requirements please contact:
Jim Nicholson at Accomplish Management Ltd on Tel: 07950 633242 Email:
lim@accomplishmanagement.com _ Web: www.banksandbrokers.com _ and
www.accomplishmanagement.com




